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Portfolio
Introduction
The Portfolio brings together the projects and the Studio Report in a manner akin to a job application. It is intended to showcase the individual’s contribution to the group-work projects. This is your chance to show what makes you stand out from the crowd. Put in it what you consider is most exemplar of your contribution to each project. Let the studio Report component tie together your journal thoughts with your visual explorations in a portfolio format.

Aim

The aim of the portfolio is to develop skills associated with self-promotion. How one presents themselves to the world as a multi-media designer is a critical part of their success in the field.
Task

Prepare a package containing your best work completed in the course.
The portfolio is a design exercise in its own right. Use this opportunity to explore your presentation skills beyond the merely digital. Packaging and first impressions are important in the way you present yourself to a potential employer or client. Notwithstanding, content should match its context. Ensure you only provide your best work.

Submission Requirements

Open to individual consultation with the course coordinator.
Self-Assessment Criteria

Have I presented my best work in the best possible light?
Masterly Assessment

Does the student’s portfolio presentation promote their best qualities as a multi-media designer? 
Possible Marks 15% Due 03/11
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